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2023 Statewide Public Awareness 

Campaign Opportunities

Wausau

Rhinelander 

LaCrosse

Eau Claire

Madison Milwaukee Green Bay  

Appleton
Duluth



Current Situation –

• The Wisconsin County Forests Association Board members are looking to collaborate 

with the Great Lakes Timber Professionals Association on an initiative for mass 

audience outreach media campaign to provide awareness surrounding public forests 

and forestry in the State of Wisconsin.  

• In exploring opportunities with the Wausau/Rhinelander ABC affiliate broadcast TV 

station, WAOW; the options to reach the entire state through a video campaign using 

traditional TV stations in all markets along with streaming TV presented itself. 

• Creative messaging will promote both the sustainability and state financial benefits 

of forestry as well as the recreational benefits to not just Wisconsin residence, but a 

pull for the Wisconsin Tourism industries. 

• Utilizing the power of broadcast TV along with the targetability of streaming TV to 

reach households across the state with powerful messages that will lead to more 

awareness and positive support for Wisconsin County Forests and forestry in general.

Goal: Create positive public awareness surrounding Wisconsin 

County Forests and forestry in general.  



WCFA AND GLTPA PSA
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Rhinelander 
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Eau Claire
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Broadcast TV 

Statewide Coverage



WEEKLY MEDIA PLACEMENT PER MARKET (2 WEEKS PER MONTH)
TV Programs Time Mon - Fri

Local AM News 6AM-7AM 2

Network Morning News 7AM-9AM 2

Statewide Custom  Broadcast TV Schedule for

• This monthly Schedule will focus on 2 weeks per month in each Wisconsin TV Market (6 total).

• Each month, you will receive 48 commercials on the leading morning news stations in Wisconsin.

• Over a 5-month period, you will reach hundreds of thousands of morning news viewers in the state. 

•Each TV viewing household will have seen this important public awareness message on broadcast TV on 

average of 4 times throughout this campaign.

Production: 2x :30 no charge production available for this five-month schedule commitment. Value: $700

Wausau

Rhinelander 

LaCrosse

Eau Claire

Madison Milwaukee Green Bay / 

Appleton
Duluth

Flight: October – December 2023

Total Number of Commercials – 240x :30

Total Broadcast TV Investment - $13,480





Enhanced 
Streaming TV

Impressions
155,947

Clicks
112

CTR
0.07%

Video Completion Rate
73.90%

Reach - 77,659
Frequency - 2

Demographic: Adults age 25-64
Children in HH age 5-18 & Outdoor Enthusiast, Boat, Bike

Geography: Entire State of Wisconsin

Monthly Impressions: 88,234



2024 WIAA NETWORK 
SPONSORSHIP
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WHAT WIAA IS NOT…

Statewide Advertising In The WIAA 

Championships…

Is Not A Spots ‘N Dots Buy

Is Not A Typical Media Buy

Is Not Only Sports 



WHAT WIAA IS…

A Statewide Sponsorship Of  The WIAA Championships…

I s  A Par t Of  The Oldest Cont inuous State High School Tournament 

In The Nation

I s  A Par t Of  The Longest Running Over The Air Broadcast Of  

State High School Tournament In The Nation

Is A Statewide, Mult i -media Platform For Specif ic Cl ients

The WIAA Is Wisconsin Heritage



WISCONSIN INSTITUTIONS

These Wisconsin Institutions Are Some Of  The 
Statewide WIAA Sponsors:

Dairy Farmers Of  Wisconsin
(Fo rmer ly  The  Wiscons in  Mi lk  Mar ke t ing  Board)

Delta Dental

Menards 

Rural Mutual Insurance

Construction Business Group





WIAA – 2023 STATEWIDE 
RECAP   A18+ (000’s)

GIRLS HOCKEY
Statewide

A18+ 000’s

Saturday

March 4, 2023
18,864

GIRLS BASKETBALL
Statewide

A18+ 000’s

Thu (130-5p)

March 9, 2023
50,530

Thu (630-10pm)

March 9, 2023
71,607

Fri (9am-1230pm)

March 10, 2023
50,160

Fri (130-5pm)

March 10, 2023
65,376

Fri (630-10pm)

March 10, 2023
91,251

Sat (11am-4pm)

March 11, 2023
93,126

Sat (630-10pm)

March 11, 2023
116,121

BOYS HOCKEY DII
Statewide

A18+ 000’s

Saturday

March 4, 2023
23,369

BOYS HOCKEY DI
Statewide

A18+ 000’s

Saturday

March 4, 2023
25,182

BOYS BASKETBALL
Statewide

A18+ 000’s

Thu (130-5p)

March 16, 2023
64,417

Thu (630-10pm)

March 16, 2023
85,670

Fri (9am-1230pm)

March 17, 2023
65,438

Fri (130-5pm)

March 17, 2023
66,705

Fri (630-10pm)

March 17, 2023
99,100

Sat (11am-4pm)

March 18, 2023
114,710

Sat (630-10pm)

March 18, 2023
128,189

Source: comScore Multi-Market Report March 2023



In Wausau The WIAA drew higher 
audiences than:

NCAA Men’s Basketball Tournament*

Young Sheldon

Chicago Med

NASCAR Cup Series

Survivor

* All prime WIAA Boys games vs. Saturday 3/19 CBS Prime NCAA Tournament game

Source: Nielsen Station Index 3/1-3/31  WIAA Prime games (Girls and Boys)



NCAA Men’s Basketball Tournament*

Survivor

This Is Us

NASCAR Cup Series

9-1-1

* All prime WIAA Boys games vs. Saturday 3/19 CBS Prime NCAA Tournament game

Source: Nielsen Station Index 3/1-3/31  WIAA Prime games (Girls and Boys)

In La Crosse/Eau Claire The
WIAA drew higher audiences than:



In Madison The WIAA drew
higher audiences than:

Law and Order

Young Rock

The Masked Singer

NASCAR Cup Series

9-1-1 Lone Star



2024 WIAA SCHEDULE

GIRLS – 48th Annual BOYS – 108th Annual

Time Thursday, March 7 (4 Games) Time Thursday, March 14 (4 Games)

1:30pm Division 5 Semi Finals 1:30pm Division 5 Semi Finals

6:30pm Division 4 Semi Finals 6:30pm Division 4 Semi Finals 

Time Friday, March 8 (6 Games) Time Friday, March 15 (6 Games)

9:00am Division 3 Semi Finals 9:00am Division 3 Semi Finals

1:30pm Division 2 Semi Finals 1:30pm Division 2 Semi Finals 

6:30pm Division 1 Semi Finals 6:30pm Division 1 Semi Finals 

Time Saturday, March 9 (5 Games) Time Saturday, March 16 (5 Games)

11:00am Division 5, 4 & 3 Championships 11:00am Division 5, 4 & 3 Championships 

6:30pm Division 2 & 1 Championships 6:30pm Division 2 & 1 Championships

Hockey: Girls and Boys Championships

Saturday, March 2, 2023

Basketball: Division Semi Finals and Championships



2024  NETWORK 
SPONSORSHIP  ELEMENTS

Sponsorship Billboards

Network Broadcast Drop-Ins

Web Streaming Sponsorship

Halftime Sponsor Interview

In Game Element



SPONSORSHIP 
BILLBOARDS

Each Sponsor Receives:

• Two Shared Billboards (Audio & 

Video) In Each Hockey 

Championship Game

• Two Shared Billboards (Audio & 

Video) In Each Basketball Session

A Total Of  34 Billboards



NETWORK BROADCAST
DROP-INS

Each Sponsor Receives:

• A Minimum 17 Audio Drop-Ins 

• One Per Hockey Game And 

One Per Basketball Session

• :07-:15 Seconds Of Copy 



WEB STREAMING 
SPONSORSHIP

In 2023, we conservatively estimated 

300,000 Web Streams as a part of  

the Web Streaming Sponsorship.  At 

the end of  the tournaments, AMB had 

415,991 Web Streams , With 

147,321 Unique Users.*

* Source: March 2023 Source: Livestream Metrics



HALFTIME SPONSOR 
INTERVIEW

At Least One Time During The Boys & Gir ls 

Basketball Championship Tournaments, All 

Sponsors Have The Opportunity For A Live 

Interview With An On-air Host, Or The 

Airing Of A Prepared Vignette.  In The Past, 

Interviews Have Been Conducted With 

Sitt ing Governors, US Senators, Wisconsin 

Attorneys General And CEO’s. 

• The Subject Of The Interviews Can Be 

About Business Or Charitable Ventures –

It ’s Up To You!

• On Air Talent Will Help The Your 

Spokesperson Prepare For The Interview



IN GAME ELEMENT

Halftime Show 
• All WIAA coverage at halft ime of  each 

boys and gir ls game wil l  be branded as 
“The Wisconsin Council on Forestry 
Halft ime Report.”

• Animated open and close to the Counci l  on 
Forestry Halft ime Report with audio and 
video mention

• Leading into halft ime (one to four minutes 
left in the first half) on-screen mention and 
announcer mention of  upcoming Halft ime 
Report (“Coming Up on the Wisconsin 
Counci l  on Forestry Halft ime Report…”)



WIAA MARCH 
NETWORK 
SPONSORSHIP

• 132 Total  WIAA-related Announcements Annual ly

•72x :30 Second Commercials Rotated Evenly Throughout 
Daytime And Primetime WIAA Tournament Coverage. 2-3 
Commercials Per Game

• Two B i l lboards (Audio & Video) In  Eac h Hockey 
Championsh ip Game And Two In  Eac h Basketbal l  
Sess ion – 34 Tota l

• Sponsorship Of  WIAA Web Streaming

• Customized In  Game E lement – WI Counc i l  on 

Forestry Hal f t ime Repor t  (30 t imes)

• One Drop-in  Announcement ( :07 - :15 Seconds)  In  

Eac h Hockey Game And Basketbal l  Sess ion – 17 

Tota l

• Minimum One Pr imet ime (6 :30 -10pm) Taped 
Vignette Or L ive Company Spokesperson 
Appearance In  A Se lected Gir l s  Or Boys 
Basketbal l  Tournament Te lecas t

• Six  T i c kets To Eac h Sess ion Of  The WIAA State 
Boys And Gir l s  Basketbal l  Tournament

Commissionable To Recognized Advertising Agencies



WIAA I  NETWORK 
SPONSORSHIP

Full Network Sponsorship

(includes WI Council on Forestry 

Halftime Report)

Investment for 2024 WIAA 

Tournament:

$98,000*

*  Annual discounts available for multi-year packages



WIAA I  NETWORK 3
YEAR SPONSORSHIP

All of the network sponsorship 

elements for 2024, 2025 and 

2026 WIAA Tournaments

Investment for 2024 : $96,000

Investment for 2025:  $97,000

Investment for 2026:  $98,000



WIAA II

In October of  2023, AMB purchased the rights 

to broadcast and stream additional High 

School Championship games for: Volleyball, 

Soccer, Football, Wrestling, Softball and 

Baseball!

Now, anyone in the state of  Wisconsin has 

access to these championship games without 

paying for an app or subscribing to a 

streaming service!



VOLLEYBALL

• Saturday, November 4, 2023 9a-9p

• Three :30 second spots per Championship (Boys & 
Girls, 15 total)

• Opening and closing billboards for the broadcast day 
(two total)

• Two (2) Audio Drop-Ins per Game (Ten (10) Total)

• In Game Element

• Viewership Estimates

• A18+:  24,000

• Estimated Streaming: 5,000 Impressions/Streams

• Actual Streaming: 99,758 Impressions/Streams



BOYS SOCCER

• November 5, 2023 (10a-6p, Tape Delay)

• Three (3) :30 second spots per Championship (12 total 
spots)

• On Screen logo presence for 15 minutes each game 
along with two audio mentions (i.e. “This portion of 
the 2023 WIAA Boys Division 2 Soccer Championship 
is brought to you by WI Council on Forestry.  WI 
Council on Forestry – ___tagline here____.”)

• In Game Element

• Viewership Estimates

• A18+:  24,000

• Estimated Streaming: 5,000 Impressions/Streams

• Actual Streaming: 49,733 Impressions/Streams



FOOTBALL

• Thursday, November 16 and Friday, November 17 
2023

• Six :30 second spots per Championship (42 total 
spots)

• Opening and Closing billboards each day (four total)

• Two (2) Audio Drop-Ins per Game (14 total)

• In Game Element

• Viewership Estimates

• A18+:  24,000

• Estimated Streaming: 5,000 Impressions/Streams



WRESTLING

• February 24, 2024

• Six spots over the course of the day

• Four (4) Total Audio Drop-Ins

• In Game Element – Three airings

• Viewership Estimates

• A18+:  24,000

• Estimated  Streaming: 5,000 Impressions/Streams



SOFTBALL

• June 8, 2024, 8a – 9p

• Six :30 second spots per Championship (30 total spots)

• Two (2) Audio Drop-Ins per Game (Ten (10) Total)

• In Game Element

• Viewership Estimates

• A18+:  24,000

• Estimated  Streaming: 5,000 Impressions/Streams



BASEBALL

• June 13, 2024

• Six :30 second spots per Championship (24 total spots)

• Two (2) Audio Drop-Ins per Game (Eight (8) Total)

• In Game Element

• Viewership Estimates

• A18+:  24,000

• Estimated Streaming: 5,000 Impressions/Streams



GIRLS SOCCER

• June 15, 2024

• Three :30 second spots per Championship (12 total 
spots)

• On Screen logo presence for 15 minutes each game 
along with two audio mentions (i.e. “This portion of 
the 2023 WIAA Girls Division 2 Soccer Championship 
is brought to you by WI Council on Forestry.  WI 
Council on Forestry – tagline”)

• In Game Element

• Viewership Estimates

• A18+:  24,000

• Estimated Streaming: 5,000 Impressions/Streams



SUMMARY WIAA II 

NETWORK SPONSORSHIP

❖ February 2024-November 2024

❖ Minimum 141 :30 second commercials across all events

❖ 66 Total Audio Drop-Ins

❖ 32 Total Sponsored In Game Elements

❖ 16 Open and Closing Billboards

❖ Seven (7) Client Vignettes

❖ Viewership Estimates A18+

• 141 Commercials: 3,384,000 Impressions

• 66 Audio Drop Ins: 1,584,000 Impressions

• 32 In Game Elements: 768,000 Impressions

• 16 Open and Closing Billboards: 384,000 Impressions

• 7 Client Vignettes: 168,000 Impressions

• Streaming: 150,000 Impressions/Streams

6,438,000 Total A18+ Impressions



SUMMARY WIAA II 

IINETWORK SPONSORSHIP

___________________________ __________
Client Date

• Three Year Partnership

2023-24 Season: $83,500

2024-25 Season: $84,500

2025-26 Season: $85,000

• One Year Sponsorship

2024 Season Investment: $85,000



SUMMARY ALL-IN NETWORK 

SPONSORSHIP

___________________________ __________
Client Date

• Three Year Partnership

2023-24 Season: $179,500

2024-25 Season: $181,500

2025-26 Season: $183,000

• One Year Sponsorship

2023-24 Season Investment: $183,000
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